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Hi.
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What Details 
Matter?
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Evidence-based SEO
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Misleading 
Metrics

Rankings
Organic traffic

Better 
Metrics

SEO Metrics

Engagement
Organic Sales
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My Background
● Intersection of technology and marketing
● Studied AI in graduate school
● Built a super computer for the NSA
● 15 years working on digital marketing strategy
● Founded Fire&Spark digital marketing agency

Clients



Target the Right 
Search Intent
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Road Trip!

Boston to New York City
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Search Intent
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Search 
Intent

Keyword:

3d printing
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Search 
Intent

Keyword:

3d printer
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Read The Results

� Google’s AI knows 
the intent behind 
the search

� Searches with a 
variety of results 
have a variety of 
intents
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Planning for 
Conversion
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Know Your Audience
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Conversion Optimization
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Search 
Intent

Call to 
action



Crafting CTAs

Search Intent Conversion Points

Keyword

Intent

Messaging

Offers

“donor-advised fund for 
charitable giving”

Open an account with a 
financial institution

• Learn how to amplify your charitable 
impact

• Download our account fee schedule
• Calculate your tax saving

• Talk to an advisor
• Fee schedule PDF



Know Your Customers

What are their:
● Pain points
● Questions
● Preferences
● Worldviews
● Hangouts
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Case Study: College Admissions
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Case Study: College Admissions
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Case Study: College Admissions
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Traditional SEO
Which keywords have 
the most volume?

Which keywords have the 
most purchase intent?

How will we track 
organic rankings and 
traffic?

How will we track 
organic conversions 
and sales?

Do our pages load fast 
enough?

How do our customers 
make purchase 
decisions?

How long should our 
content be to rank?

What content formats will 
convert best for our topics?

The picture can't be 
displayed.

SEO 
Strategy 

Questions

SEO for Revenue
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Let’s take a quick break
Download my slides 

dale@fireandspark.com



Content Strategy



Law Firm
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FAIL!

Results: 
Content failed to rank

Law Firm



Mortgage SEO
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MIXED

Mortgage Company

Results: 
Articles ranked, but didn’t convert
Calculators ranked and converted



Nursing SEO Content Campaign
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SUCCESS!

Results: 
Traffic and conversions! 

Nursing Program Directory



SEO Content 
Recipes
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Recipe: Niche Buying Guide

1. Build page template
2. Write copy
3. Create pages



Recipe: Q&A Content

1. Generate questions
2. Answer in a spreadsheet
3. Choose CTAs
4. Add FAQs to existing pages
5. Create a new FAQ



Recipe: Niche Service Pages

1. Build page template
2. Write copy
3. Create pages



Recipe: Comparison Content

1. Find data
2. Build page template
3. Write copy
4. Create pages



Recipe: Listing Directories

1. Find data
2. Build a taxonomy
3. Choose CTAs
4. Create pages



Recipe: Niche Collections

1. Build page template
2. Choose products
3. Create pages



Recipe: Niche Calculator

1. Build calculator widget
2. Write copy
3. Create pages



Recipe: Templated Article

42



Optimizations That 
Matter
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On-page Optimizations

● Showstopper tech issues
● Metadata
● Useful / helpful content
● Keyword usage
● H1 / H2 optimization
● Internal linking
● Featured snippet optimization



AI Tools for Content
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Source: https://www.jasper.ai/blog/ai-business-trend-report

Survey: Benefits of Generative AI

Start here

And here
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Generate Short-form Content



ROLE – You are a marketing copywriter…

TASK – Write recommendations for …

STYLE GUIDE – Employ vivid imagery…

EXAMPLES – Here are some examples of…

Layered Prompts
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dale@fireandspark.com

SEO for Revenue Resources Guide

Text SEO 
to 66866


